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1. UPU on climate change 

Friday, January 15th, 2010  
 
The Universal Postal Union (UPU) championed the Seal the Deal campaign during 
December’s climate change conference in Copenhagen, as well as promoting the idea of 
green strategies across the sector for some time. 
 
Its chairman, Edouard Dayan, has actively promoted the idea of a greener industry. He 
said: “The UPU will work with all its partners, including the United Nations Environment 
Programme, to encourage the polluters of today and tomorrow to reduce their 
environmental impact in the long term. Sound management of environmental issues can 
drive growth. In taking up the challenge of green growth, businesses can rethink their 
logistics chain processes, improve their efficiency, plan long-term energy saving 
measures, develop new products and services less harmful to the environment and project 
a responsible business image.” 
 
Post&Parcel delves into the Union’s archives to share the organisation’s information. 
 
The UPU have released literature on the postal sector’s impact upon climate change, 
which can be seen here. 
 
In another article, the Union addresses what it is doing to help the postal sector reduce its 
greenhouse gas emissions; what is the GGOM; whether the problems the same in 
industrialized and developing countries; what is the UPU guide to measuring the postal 
sector’s carbon footprint; and what is the UPU’s questionnaire on consumption designed 
to measure? Click here. 
 
Furthermore, the UPU has published a 43-page booklet, global overview and mitigation 
project, acting as a guide for the Union’s member countries, which was published in 
October. Click here to read the full pamphlet. 
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If a magazine talks about paper waste, does that make it a hypocrite? We don’t think so—
in part because the paper our magazine is printed on is 30% post-consumer recycled and 
elemental chlorine free. And Lane Press in Burlington, Vermont, where E is printed, 
captures the emissions from its ink chemicals to fuel its heating/cooling systems and 
recycles all its scraps. With that caveat out of the way, let’s talk about junk mail.  
 
It was the cover topic of E’s December 1993 issue, back when mailboxes were cluttered 
with unrequested catalogs, political flyers, coupon books, product samples, Publisher’s 
Clearing House notices and the like. Back then, we reported that there were 62 billion 
pieces of bulk mail sent out each year. Now it’s 90 billion.  
 
Since 2007, the Congressional Research Service found that 19 states have introduced Do 
Not Mail registration list initiatives so consumers can opt out of receiving all junk mail. 
One drawback: If all states had such measures, the report finds, the U.S. Postal Service 
could lose between $4 billion and $10 billion a year. Until that time, private opt-out lists, 
such as one offered by Tonic for $36 (at www.tonic.com) are the only solution. Now if 
only we could get rid of those spam e-mails... 
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