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1. Postal Services To Be Upgraded: Rais 

 
 
KUALA LUMPUR, June 25 (Bernama) -- The Postal Services Act is to be amended 
to upgrade postal services in terms of the shipment, transportation and delivery 
systems, Information Communication and Culture Minister Datuk Seri Dr Rais Yatim 
said. 
 
Besides, plans to improve the postal service system, particularly in Sabah and 
Sarawak, would also be discussed, with a view to facilitating people in the interior 
areas, he said. 
 
"The postal service in Sabah and Sarawak in particular should be improved, and we 
will raise this with the Cabinet as part of the cost to achieve this objective is 
shouldered by the government," he told reporters after an official visit to the Pos 
Malaysia headquarters, here, on Thursday. 
 
Dr Rais said the welfare of postal workers would be evaluated in accordance with 
their status and quality of work. 
 

� BERNAMA 
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2. A 21st-Century Postal Service   

 
Wednesday, June 24, 2009  
 
Might not the U.S. Postal Service reinvent itself, and improve the environment, by 
limiting the number of reduced-postage mailings sent out by politicians, charities and 
other beneficiaries of cheaper first-class mail ["Too Big to Mail?" editorial, June 22]? 



My mailbox is inundated with near-daily mailings, at times from the same solicitors. 
All that mail goes directly, and unopened, into the recycling bin.  
 
DAVID M. FEINMAN  
 
 
Potomac  
The Post hit the nail on the head with its editorial asserting that the U.S. Postal 
Service must take dramatic steps to survive in the 21st century. Our union of 300,000 
members knows this, and so does the leadership of the Postal Service. Together, we 
have worked to preserve quality service during the recession.  
 
But a new business model cannot be created overnight. We must not respond with 
some knee-jerk solution to the short-term needs of an economic crisis, nor should we 
mindlessly downsize. Any changes must flow from a plan that will meet the nation's 
needs for decades.  
 
That's why passage of pending legislation is necessary to give the Postal Service some 
financial breathing room by reducing the burden of funding future retiree health 
benefits, an escalated cost placed on the Postal Service during the Bush administration.  
 
The Postal Service has already funded 50 percent of such costs (compared with zero 
set aside by most firms), a figure that would continue to rise under the bill. The 
legislation would cost the taxpayers nothing and help stabilize the Postal Service 
while long-term 
We do not agree, however, with the Postal Service's request to end six-day service. 
That would be counterproductive and only encourage customers to seek alternative 
avenues of delivery.  
 
The Post's reference to Europe's privatized post offices also missed the point; those 
post offices are struggling with the same challenges. While its innovations are 
intriguing, Swiss Post remains 100 percent government-owned and serves fewer than 
8 million people, a population about the size of Virginia's. The Postal Service will 
have to look to home-grown solutions, at the bargaining table and by working with the 
Obama administration and Congress, to ensure affordable universal service.  
 
WILLIAM H. YOUNG  
 
 
President  
 
National Association of Letter Carriers  
 
 
(AFL-CIO)  
 
 
Washington 
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3. UPDATE 1-TNT open for new talks with postal unions 

Thu Jul 2, 2009 7:59am EDT 
  
 
AMSTERDAM, July 2 (Reuters) - Under-pressure Dutch logistics firm TNT 
(TNT.AS) said on Thursday it was open to discussing a new labour accord at its mail 
division after a survey showed staff would be willing to consider pay and benefit cuts. 
 
In April, postal union members rejected a draft accord that included wage cuts, 
prompting the Dutch company to raise the prospect of thousands of forced 
redundancies. 
 
But Europe's second largest mail and express delivery company said the survey 
showed employees would work under less favourable conditions in exchange for 
temporary job guarantees. 
 
TNT was therefore open to restarting negotiations with unions, board member Harry 
Koorstra told Dutch news agency ANP in an interview. 
 
Shares in TNT were up 3 percent at 14.63 euros by 1115 GMT, while the DJ Stoxx 
industrial goods and services index .SXNP was down 1.15 percent.  
 
TNT is aiming for cost savings of 395 million euros ($557 million) annually until the 
end of 2015, partly through the loss of up to 11,000 jobs as well as pay and benefit 
cuts, to compensate for a decline in mail volumes, a spokesman said. 
 
However, the number of forced redundancies would depend on the outcome of any 
new talks with unions, the spokesman said. Some 23,000 staff work at TNT's mail 
unit. ($1=.7087 Euro) 
 
(Reporting by Catherine Hornby; editing by John Stonestreet) 
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4. Postal service must make tough choices to survive      

Written by Yancy Bonner     
Thursday, 02 July 2009  
 
The unofficial motto of the U.S. Postal Service, the oft-quoted “neither snow, nor rain, 
nor heat, nor gloom of night ... ” is being put to the test. 
 
According to a Tribune article last week, the Postal Service estimates a $6.5-billion 
deficit at the end of this fiscal year. The service isn’t supported by tax dollars — 
rather, it’s a business funded by revenue from postage sales.  
 



The sad reality is sales aren’t strong enough to keep it afloat.  
 
Even the recent increase in postage rates isn’t stopping the hemorrhage: Mail volume 
is down 15 percent, gas prices are rising and businesses have reduced mailings. The 
use of services such as online bill pay and the ease of e-mail versus “snail mail” 
certainly haven’t helped.  
 
In addition to consolidating routes, offering early retirement and cutting pensions, an 
option proposed by the service calls for cutting mail delivery to five days a week. 
Postal Service officials estimate that change alone could save $3.5 billion annually — 
that goes a long way toward making the operation solvent. 
 
No mail delivery on Saturday, or even Tuesday, is a controversial choice. While a 
minor inconvenience to some, many businesses (including this newspaper, with its 
long-time history of Tuesday delivery) would have to make major adjustments.  
 
That being said, the sacrifice of one day of delivery pales in comparison to losing the 
Postal Service altogether — unfortunately, that’s a distinct possibility unless the 
service makes major changes to its operation. 
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5. Evolution of RFID in postal and courier services  

Bharatbook.com: Evolution of RFID in postal and courier servicesBharatbook.com 
included "RFID for Postal and Courier Services" that discusses the mass tagging of 
postal items, the tagging of assets and market forecast 
Bharatbook.com 
 
FOR IMMEDIATE RELEASE 
PRLog (Press Release) – Jul 02, 2009 – RFID for Postal and Courier Services  
 
The report "RFID for the Postal and Courier Service" estimates that the global market 
for RFID systems, including tags, in this sector will be $2.5 billion in 2018. It could 
be much bigger if current efforts to tag individual items gain widespread acceptance. 
In due course, over one trillion postal items will be tagged yearly, making this the 
second largest application of RFID in the world after the retail supply  chain.  
 
http://www.bharatbook.com/Market-Research-Reports/RFID-f ...  
 
Detailed ten year forecasts are given plus a full explanation of the technologies. In 
detail, there are over 40 new case studies of RFID in action in the postal and courier 
service in North America, Europe, the Middle East and East Asia. The major 
breakthroughs that will provide future success are discussed. Postal services ignoring 
this accelerating change will become uncompetitive and suppliers missing out will 
regret it.  
 
RFID is an idea whose time has come in postal, courier and high volume light 
logistics. In the past, RFID has been used for little more than the evaluation of postal 
performance, using tags in a small percentage of letters, and the tracking of a small 



number of conveyances and vehicles. No longer. From the International Postal 
Corporation now monitoring mailflow with RFID in over 50 countries to Saudi Post 
tagging postal boxes, the big innovations are now happening.  
 
There is even a postal RFID system that completely automates the whole process of 
mail delivery from accepting the package to classification and dispatching. It has been 
successfully tested in Korea this year. Korea Electronics and Telecommunications 
Research Institute ETRI demonstrated this RFID system in front of representatives 
from the Ministry of Information and Technology and private sector representatives.  
 
The current postal package unified information system uses barcodes, thus 
necessitating human effort at every mail center to input mail numbers into the system. 
This results in inaccuracies during transfer of duties and it delays the mail dispatches. 
The new RFID system, developed by ETRI of Korea, aims to reduce costs, errors and 
tedious human intervention. When perfected, it will provide a comprehensive 
electronic postal system with the potential to maximize mail package process 
capabilities while minimizing logistics cost. Real-time information automation, 
impossible with the existing system, is now possible, claims ETRI.  
 
It is difficult to estimate when pervasive RFID tagging of most of the courier and 
letter post will occur but RFID enabled parcels, conveyances, vehicles and trailers are 
now commonplace, with multiple paybacks often being enjoyed. RFID is enhancing 
security and safety and removing tedious operations. Swedish Post has a parcel that 
detects and records tampering using RFID and other innovations abound, including 
RFID cards controlling driver access to postal vehicles and RFID enabled postal 
sorting equipment. Little wonder that companies as large as Microsoft have entered 
the fray. The global potential is illustrated by its decision to offer its first postal 
systems in Taiwan and elsewhere in East Asia.  
 
For vast range of market reports please visit: http://www.bharatbook.com/Market-
Research/RFID.html  
Or  
Contact us at:  
 
Bharat Book Bureau  
Tel: 91 22 27578668  
Fax: 91 22 27579131  
Email: info@bharatbook.com  
Web: www.bharatbook.com 
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6. Postal Officials Vow to Help Mailers 

 
Jul 1, 2009 12:00 PM  
 
The catalog industry is broken, according to Robert Bernstock, president of shipping 
and mailing services for the U.S. Postal Service. Huge postage rate increases have 



crippled many catalogers, he told attendees at the National Catalog Advocacy & 
Strategy Forum, put on by the American Catalog Mailers Association, and as such, 
“the business model is broken.” 
The good news is that the USPS wants to help the catalog industry any way it can. 
“We can reconstruct the entire supply chain to lower costs,” he said. 
 
What's more, Bernstock totally engaged the packed room when he suggested taking a 
“relook at the whole structure” — from pricing, service and operational efficiencies. 
“We want the lowest cost delivery system,” he said. “We need to take a major relook 
at the whole structure.” 
 
It's no secret that catalog volume is down sharply: Hamilton Davison, executive 
director of the ACMA, reminded attendees that catalog volumes sank 35% in the past 
two years. 
 
But Bernstock stressed that “We're not in this for anything other than the catalog 
industry to be healthy. The USPS is a willing partner in this. We have to increase the 
value of the catalog to the consumer.” 
 
“Finding a solution to the ailing catalog industry is a priority,” said Tom Foti, 
manager of marketing mail for the USPS. “With cost and response there has to be a 
balance.” 
 
Right now, there is not a balance there, he said. “We're going to have to look at the 
whole supply chain. We have to increase the value of a catalog to the consumer.” 
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