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1. Borrell study predicts 39% drop in direct mail spend by 2013 
Lynne Miller 
May 28, 2009 
  
The future of direct mail is threatened by the soaring popularity of e-mail marketing 
combined with problems facing print and mail delivery, according to a new forecast 
from Borrell Associates. 
 
Advertising revenue from direct mail is expected to plunge 39%, from $49.7 billion in 
annual spending in 2008 to $29.8 billion, by the end of 2013, the report added. If the 
forecast turns out to be right, direct mail would fall from the No. 1 position for ad 
revenue to No. 4, behind the Internet, broadcast TV and newspapers, it continued.  
 
Researchers think the decline will come as a result of e-mail marketing gaining favor, 
particularly with small companies, along with a number of problems related to snail 
mail. Fewer paper catalogs are being delivered and financial services companies are 
cutting down on credit card offers. At the same time, coupons are being delivered 
more frequently through e-mail, the Web and in stores. The US Postal Service also 
experienced unprecedented declines in first-class mail, which carries the freight for 
lower-priced advertising mail. Furthermore, cutting the frequency of snail mail 
delivery and increasing postage rates would spell more trouble for direct mail, 
according to Borrell's report. 
 
“Put all those things together and it's a formula for disaster for the Postal Service and 
direct mailers,” said Kip Cassino, VP of research at Borrell.  
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2. UPS, pilots union sign deal that could avert layoffs 
But workers must generate $40 million in cost savings 
May 27, 2009 



By Patrick Howington 
phowington@courier-journal.com  
UPS and its Louisville-based pilots union have signed an agreement that could ward 
off indefinite layoffs for about 300 pilots. 
But pilots will have to save the company $40 million this year through voluntary 
measures, including leaves of absence and early retirements, to keep layoffs from 
occurring. 
UPS Airlines' roughly 3,000 pilots have until 8 a.m. Friday to volunteer for some 
cost-saving steps and until Tuesday morning to sign up for others, including job 
sharing and giving up some sick-time credits. 
The company will then have until June 7 to calculate whether the savings meet the 
$40 million target. 
If the pilots succeed in averting layoffs, "absolutely, we're bucking the trend," said 
Bob Miller, president of the Independent Pilots Association. Several passenger 
airlines have announced indefinite layoffs of pilots in the past year. 
"If we can achieve the savings through (measures other than layoffs), that would be 
fantastic," said UPS Airlines spokesman Mike Mangeot. "We definitely want to keep 
our folks on the payroll." 
As part of the agreement, the union could also avert layoffs next year and in 2011 by 
meeting similar savings targets -- bringing the total to $131 million over 2½ years. 
That would require sacrifices, but the agreement is a victory for pilots because "we 
now have the opportunity to take control of our futures" rather than accept involuntary 
layoffs, union leaders said in a recent letter to members. 
"We're not out of the woods yet. We still have to reach the objective," Miller said, 
noting that $40 million "is a large sum of money to raise." 
"But we're totally focused on raising it," he said. "We've created an opportunity here, 
and we're not going to waste any time trying to do anything other than seize the day." 
The need to cut pilot costs stems from the recession-related decline in package 
volumes for UPS, the world's largest package carrier. 
UPS told the union in February that it needed fewer pilots because it had fewer 
flights. 
The company initially sought $54 million in pilot savings this year and challenged the 
union to find alternatives to layoffs. 
The union did, proposing several ways for pilots to volunteer to give up work time 
while preserving benefits such as health coverage. 
Member surveys suggested nearly 30 percent of pilots would volunteer for measures 
that included military leave, reduced hours, and short- or long-term leaves of absences 
-- generating the necessary savings. 
After weeks of negotiations, the two sides signed an agreement April 29 that lowered 
the 2009 target to $40 million -- but left the union only about seven months to achieve 
it. 
To extend layoff protection to future years, members would need to save $38 million 
next year and $53 million in 2011. 
By that time, both sides hope, the economy will have rebounded. 
On the other hand, if the economy worsens significantly enough to prompt UPS to 
cancel more flights, the company can cancel the agreement after Jan. 1, 2010. 
With a few days remaining to volunteer, as of mid-afternoon yesterday, pilots had 
signed up for measures that would achieve $15.5 million in savings, or 39 percent of 
the target, according to an update on the association's Web site. 



In a message accompanying that update, the association's executive board admitted 
that many members have legitimate personal reasons for not volunteering. 
But "for the rest of us, it's time for a gut check," the message said. "We, as a group, 
have collectively stood up and said that we could do this. Now it's time to deliver." 
With the slow economy and higher fares reducing air travel, U.S. airlines in the past 
year have implemented the largest round of pilot layoffs since the aftermath of the 
Sept. 11, 2001, terror attacks. Last June, United Airlines announced it would lay off 
950 pilots, or 15 percent, and other large and small airlines have announced less 
extensive cutbacks. 
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3. USPS revenue and volume continue to plummet 
Cara Wood 
May 28, 2009 
  
According to preliminary financial information released today for April 2009, the US 
Postal Service has seen a year-over year decline of $764 million in operating revenue 
— an 11.9% decrease from April 2008. Government appropriation increased by $1 
million from 2008 to 2009. Year-to-date USPS revenue is at just over $41 million. It 
was originally forecasted to hit $45 million, which was also the total revenue at this 
point last year. 
 
Mail volume decreased by approximately 7.6 billion pieces in the same period for a 
decline of 14.8%. The USPS originally forecasted a smaller decline in mail, 
predicting only a 4.8% decline. The larger decline was seen in the agency's Shipping 
Services division, down 13.7% year-to-date over last year. Its Mailing Services 
division also felt a significant drop, down 12.3% year-to-date. 
 
Currently according to the unaudited numbers released the US Postal Service faces a 
net loss of $2.67 billion.  
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4. Postal Service says Evinston's historic community store, post office needs 

renovations 
 
By Lora E. Ide 
Correspondent 
May 27, 2009 at 6:01 a.m.  
When residents pick up mail at the U.S. Post Office in the Wood & Swink Old Store 
in Evinston, they see a post office that's much like it was more than 100 years ago. 
That may soon change. 



The Wood & Swink was built in 1884 and purchased a few decades later by family 
members of Freddie Wood, who owns the store along with his wife, Wilma Sue 
Wood. The post office was established in 1882 and moved into the general store a few 
years later. 
Now Postal Service officials have indicated they would like to keep the post office in 
the store, but renovations are going to have to be done. And because the Wood & 
Swink is on the National Register of Historic Places, that could be tricky. 
"Ultimately we hope to get a conservation easement," Freddie Wood said. 
Such easements provide better protection for historic sites and buildings. The 
easement would be obtained through the Conservation Trust for Florida. 
They plan to raise $150,000 to go into an endowment fund, from which the insurance 
would be paid. Insurance is one of the terms of obtaining the easement, said Busy 
Kislig-Shires Byerly, executive director for the Conservation Trust for Florida, in 
Micanopy. 
"We also need to raise about $50,000 for renovations the Postal Service wants," 
Freddie added. "We've got about $20,000. We usually have an artists' Paint Out event 
each year, though we didn't this year. We'll have it next spring, I'll guarantee you." 
Until enough changes are made that a new postmaster might agree to work at the 
Wood & Swink, Wilma Sue said the store will still be what it is today, even with 
changes. 
"When they start doing the renovations, what they are planning to do won't be that 
much. They are supposed to put in a wheelchair ramp, in back. And they will air 
condition the building, which it really needs," she said. 
The store so steeped in history was a hub of activity on a recent day as residents 
stopped by for mail and vegetables - Freddie's fresh onions and carrots. 
"The Wood & Swink Old Store and post office is really the heart and soul of the 
town. People come there to gossip and learn about what's going on in the community. 
Not very many places like that exist anymore," said Byerly. 
Wilma Sue stepped into the role of postmaster in 1979, continuing a tradition in her 
husband's family that began almost a century ago. 
"My husband's great-grandfather, Capt. William Drayton Evins of South Carolina, 
founded this town. His daughter Anna Evins married my husband's grandfather, 
Henry Deaver Wood, who served as postmaster from 1913 to 1930," Wilma Sue said. 
"His son, Robert Pierce Wood [Freddie's uncle] was postmaster after him. Then my 
husband's father, Fred Wood Sr., was postmaster from 1934 to 1978. I've enjoyed the 
job, especially talking to people." 
Wilma Sue recalls some memorable moments involving the Wood & Swink, such as: 
"Years ago when the singing Christmas cards first came out, this man got one in the 
mail that wasn't working right. It kept playing the same tune over and over, so I called 
him and said, 'You are going to have to come get it, or I'm going to stomp it.'" 
Another patron received a shipment of crickets and some escaped through an air hole. 
After the post office was filled with chirping, Wilma Sue put a piece of tape over the 
hole to keep the rest where they belonged. 
"I had a man mail a 12-pound sweet potato. He built a little wooden crate to mail it in. 
You could see the sweet potato through the little slats. He mailed it as a joke to his 
father-in-law." 
While good mail service has been something residents have been happy to have, 
Freddie's vegetables also have a following. 
"We usually start squash about the middle of February," he said. "We try to have 
spring vegetables go until the summer rains start in about July." 



"Today I've just got four or five acres with vegetables growing on them. But up until 
the early '90s, we usually had 100 to 150 acres of watermelons every spring, and grew 
eggplants in fall. We'd also grow yellow squash, string beans and peas on the side," 
Freddie said. 
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Collected by Chairul Anwar, Bandung, Indonesia. 
E-mail address : chairulanwar49@operamail.com, uyungchairul@plasa.com. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 


