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1. Mailing Preference Service Shrugs Shoulders At Junkbuster 

13 May 2009 by Steve Lawson - © Hellmail.co.uk 
 
The Mailing Preference Service (MPS), the most well-known junk mail opt-out 
scheme in the UK, has told junk mail campaigners that it will ignore householders 
requesting an opt-out pack via the website www.junkbuster.org.uk. 
 
The website, which was launched in March this year, provides information about 
reducing unsolicited mail and makes it possible for householders to contact up to six 
junk mail opt-out schemes via a single web form. Apart from the MPS, people can 
contact Royal Mail’s Door-to-Door Opt-Out, the ‘Your Choice’ Preference Scheme 
for Unaddressed Mail and the three main paper directories distributed door-to-door in 
the UK (the Yellow Pages, Thomson Local and BT Telephone Directory). Since the 
service was set up, more than 12,000 e-mails have been sent to these opt-out services. 
 
The Direct Marketing Association (DMA), which operates both the MPS and ‘Your 
Choice’ has confirmed that it feels that the Junk Buster website gives the public 
‘ambiguous’ information about reducing junk mail and that it would therefore be 
‘inappropriate’ to deal with the e-mails. The DMA also argues that requesting an opt-
out pack is essentially the same as registering with an opt-out service [1]. 
 
Robert Rijkhoff, the co-ordinator of Stop Junk Mail, is not convinced by the DMA’s 
arguments. The 34-year-old former postman said: “I have repeatedly asked the 
DMA’s Manager of Preference Services to let us know what information the DMA 
finds ‘ambiguous’. We’re always open for suggestions, but to this day they have 
refused to give specific examples. 
 
“The DMA’s concern appears to be that people who make the first step and request an 
opt-out pack will also take the next step and actually choose to opt out. They have 
received a large increase in the number opt-outs and feel threatened. 
 



“I find it worrying that the representative of bulk mailers in the UK is therefore now 
trying to prevent being contacted by people who simply wish to reduce unwanted 
advertising mail. I appreciate that the DMA doesn’t like it when people tell them to 
stop sending ever more junk mail. But in the end it’s not up to them to decide what 
comes through people’s doors. 
 
“What the DMA should acknowledge is that we are providing the public with a 
friendly and popular service. We are doing what bulk mailers have failed to do; giving 
householders wanting stop unsolicited mail an easy way to opt out. If they are 
concerned that people contact them via our websites, why don’t they set up a similar 
service themselves? They know full well that there is a great demand for a ‘one-point-
stop’ for impartial information about reducing unsolicited mail and contacting opt-out 
services.” 
 
The campaigners are confident that the DMA will sooner or later chance its mind on 
its refusal to be contacted via the Junk Buster widget. They argue that it cannot be 
denied that contacting up to six opt-out schemes separately is preventing people from 
using the services available to them. Last year the group revealed that less than 0.5% 
of British households are registered with the Door-to-Door Opt-Out [2], despite the 
fact that this is the most effective service available to the public [3]. Stop Junk Mail 
sees this as proof that opt-out services need to be widely advertised and easy to 
contact. 
 
Householders can still use Junk Buster to contact opt-out schemes. However, they are 
being advised to send a second e-mail to the MPS and/or Your Choice, to confirm that 
they wish to receive the opt-out pack they had requested. 
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2. DHL Official logistics Partner For Climate Conference 

13 May 2009 by David Lynch - © Hellmail.co.uk 
 
DHL, the world’s biggest logistics provider, today signed a contract with the Danish 
Ministry of Foreign Affairs to become the “Official Logistics Partner” for carbon 
neutral logistics services for the UN Climate Conference 2009 in Copenhagen 
(COP15). The contract was signed today by Greg Michael, Country Manager DHL 
Express Denmark and Svend Olling, Head of Department from the Danish Ministry of 
Foreign Affairs at the Ministry of Foreign Affairs. The official cooperation includes 
carbon neutral shipment of global express parcels before and during the conference 
for delegates, participants and organizers. All GOGREEN shipments will also be 
branded with a sticker highlighting the Climate Change Conference in Copenhagen 
(COP15).  
 
Greg Michael, Country Manager DHL EXPRESS Denmark said: “I am very proud 
that DHL Express has been selected as the Official Supplier of carbon neutral 
shipments for COP15. The environment matters to us and we have a very sound 
GoGreen environmental program in place. With the carbon neutral shipment service, 
we will be able to offer an environmentally sound contribution not just to COP 15, but 
also towards a more sustainable future for our planet.” 



 
Svend Olling, Head of Department said: ”There is a lot at stake for our planet at 
COP15. As a host country, Denmark is well aware of its responsibility. This includes 
the importance of providing the best possible infrastructure for the conference and its 
delegations. To this end, we have teamed up with DHL in creating the possibility for 
delegates to ship essential conference items in a fast and reliable way. We are 
particularly happy that our partnership with DHL includes a carbon offset solution to 
make the shipments less damaging to the environment and climate"  
 
DHL Express Europe CEO Scott Price added:” We are committed to play our part in 
protecting the environment. Our GoGreen Environmental Program encompasses many 
key initiatives such as moving to alternative vehicles wherever possible plus 
researching and implementing alternative solutions from transport to fuels on an 
ongoing basis. In our business we are the first major company to set a quantifiable 
climate protection target.” 
 
With its climate protection programme GoGreen, the first of its kind in the industry, 
the Group has set itself ambitious targets. By 2020 Deutsche Post DHL aims to raise 
the carbon efficiency of its own activities and those of its subcontractors by 30%. In 
other words, the carbon footprint per mail item, tonne of shipments or square metre of 
used space is to be cut by almost one third over 2007 levels. In a first step, the carbon 
efficiency of the Group’s own business activities will be boosted by 10% by 2012. 
Measures include optimising the air and vehicle fleet, raising energy efficiency, 
developing innovative technologies, encouraging employees to reduce their carbon 
footprint and getting customers and subcontractors on board. 
 
The 15th conference (COP15) of the Parties under the United Nations Climate 
Change Convention will take place from 7th – 18th December 2009 in the Bella 
Center in Copenhagen, Denmark. 
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3. UPS sells MBE brand outside US, Canada, India 

By HARRY R. WEBER – 13 May 2009  
ATLANTA (AP) — Shipping giant UPS Inc., hit hard by the global economic 
downturn, said Tuesday it has sold much of its international Mail Boxes Etc. brand to 
Italian holding company Fineffe Group for an undisclosed sum so it can focus on its 
MBE and UPS Store brands in the U.S., Canada and India. 
UPS spokeswoman Susan Rosenberg said finances were not the main reason for the 
sale, though she acknowledged it was a good deal for UPS, which will continue as the 
preferred carrier for express services offered at the international retail stores. 
"There's always going to be a financial benefit," Rosenberg said. "That's prudent 
stewardship for the organization. It is the evolving nature of international 
franchising." 
She indicated the money could be used for other growth opportunities or ongoing 
operations. 
Last month, Atlanta-based UPS, also known as United Parcel Service, reported that its 
first-quarter profit plunged as fewer people sent packages and used premium services 
like next-day air amid the global financial crisis. The world's largest shipping carrier 



also gave a disappointing second-quarter outlook, and disclosed it shed 10,000 
domestic jobs during the first three months of the year. 
UPS earnings in the January-March period fell more than 55 percent to $401 million 
as revenue dropped more than 13 percent, compared to profit of $906 million a year 
ago. 
The results missed Wall Street expectations, and UPS provided an outlook for second-
quarter earnings that was below analysts expectations. 
Previously, it said that talks with DHL about carrying some of its air packages had 
ended, scuttling a venture that originally was expected to generate up to $1 billion in 
annual revenue for UPS. 
Analysts expected the deal to fall through after DHL decided that it would no longer 
offer U.S. domestic-only air and ground services. 
In 2001, UPS acquired the Mail Boxes Etc. chain. In 2003, UPS initiated a rebranding 
effort in the U.S. and Canada under The UPS Store banner. Some of the MBE 
franchisees chose to keep the Mail Boxes Etc. name. 
Today, there are 4,800 independently owned and operated UPS Store and MBE 
locations in the U.S., Canada and India. The vast majority are called The UPS Store. 
UPS will remain the owner of the brand in those three countries, Rosenberg said. 
There are 1,227 MBE stores in 30 other countries, and Fineffe Group, already a major 
franchisee of overseas MBE stores, now owns the brand in those countries. 
"We had an opportunity with Fineffe Group's success and their passion in what 
they've already built out, they were eager to be aggressive in continuing to grow the 
brand around the world, and we felt like it was a good evolution from an international 
franchising strategy to work with Fineffe Group," Rosenberg said. 
The Fineffe Group is the holding company of the Fiorelli family business interests, 
operating since 1993 with affiliates for retail services under the brands Mail Boxes 
Etc., Western Union, Direfarestampare and Credit Planet. 
In afternoon trading, UPS shares fell $1.44, or 2.6 percent, to $54.39. 
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4. The mail must go through 

Police:?Letter carrier ran over firefighter’s foot 
 
Tribune Chronicle  
POSTED: May 12, 2009  
YOUNGSTOWN - A letter carrier is free on bail after being arraigned Monday on 
charges she ran over a Youngstown firefighter's foot Saturday. 
Helene Mantzoros-Caldwell, 52, of North Hazelwood, is free after posting 10 percent 
of $10,000 bond on a felony charge of obstructing official business and misdeameanor 
counts of reckless operation and misconduct at an emergency. 
She pleaded innocent to the misdeameanors and did not enter a plea to the felony. She 
has a preliminary hearing May 18. 
Firefighters were on Landsdowne Boulevard and Stewart Avenue about 3 p.m. 
Saturday after high winds blew down some wires. Fire crews had the area cordoned 
off with cones, a police report states. 
At the same time, a mail truck tried to go south on Landsdowne Boulevard when fire 
Lt. Ben Szmara told the driver, Mantzoros-Caldwell, she could not go around. 



The police report states Mantzoros-Caldwell told Szmara she had to deliver the mail 
and could go wherever she wanted. She then drove through the area and ran over 
Szmara's foot, according to police. 
Mantzoros-Caldwell was taken to the Mahoning County Jail after police consulted 
with prosecutors. 
Szmara was treated at St. Elizabeth Health Center and later returned to duty at Station 
12 on McGuffey Road wearing a special boot. 
issued by the hospital, the report states. 
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5. Transport logistic 2009: Record level of participation  

 
  08.05.2009 
 
Despite the downturn in the sector, transport logistic 2009 is opening with more 
exhibitors than ever before. Taking part in the world´s largest exhibition for logistics, 
telematics and transport, between 12 and 15 May 2009, are 1,750 companies from 55 
different countries. This is a rise of more than ten percent over the previous transport 
logistic in 2007. 
"These figures reflect the determination in the sector to find ways out of the crisis," 
said Eugen Egetenmeir, a member of the management board of Messe München.   
Because of strong demand, transport logistic 2009 will for the first time reach 100,000 
square metres of exhibition space, spread over eight exhibition halls and the open-air 
site at the New Munich Trade Fair Centre. This is an increase of ten percent on last 
time. The exhibiting companies will be showcasing the whole spectrum of freight 
transport on road and rail, in the air and on water. The segment with strongest 
representation at the exhibition are the logistics service-providers, followed by 
companies exhibiting the latest information technology. The third-largest group of 
exhibitors is the section on air cargo; this will again be taking up an entire hall (A4). 
Among the approximately 200 airlines and airports exhibiting here are the United 
Nations, represented by the UNPD (United Nations Development Programme) and the 
World Food Programme (WFP). Messe München is providing the UN with exhibition 
space free of charge, as a way of supporting the organisation´s efforts to find global 
partners for its aid projects. Exhibiting in the section on maritime freight are 160 port 
operators, shipping companies, maritime forwarders, shipping agents, container, 
transhipment and warehouse operators. Also, with 80 national and private railway 
companies, almost the entire European rail network is represented at the fair. On the 
open-air site and in the exhibition halls 80 companies will be presenting the latest 
vehicles for road and rail transport. In the intralogistics section, 90 exhibitors will be 
presenting innovative solutions for in-company material flow.  
transport logistic is also expanding in terms of international participation. Thanks to 
globalisation in the sector, logistics networks are having to become more and more 
extensive. Worldwide just-in-time deliveries can only be offered by companies with 
reliable partners around the globe. This helps explain why 41 percent of the 
companies exhibiting at transport logistic come from outside Germany. The number 
of international exhibitors this year has expanded by 16 percent as compared to last 
time. And there is a clear trend emerging: more and more countries, regions and 
locations are exploiting synergies and pooling their expertise with others at joint 



stands. This not only helps the visitors find their way around the fair, it also helps the 
individual business locations, by providing a suitable platform for showcasing the full 
spectrum of their competence.  
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6. Postal sell-off plan is postponed 

May 06, 2009 
 
PLANS for the controversial privatisation of La Poste have been postponed until after 
the European elections.  
 
The government wants to change the status of La Poste from établissement public to 
société anonyme – a move that is feared to be a first step to selling off parts of the 
group.  
 
Nothing will happen now until after the summer although President Nicolas Sarkozy 
had wanted the first moves to be in place before then, with privatisation next January.  
 
Unions have welcomed the delay, but said they would not rest until the plans were 
abandoned. The Sud-PTT said the delay gave time to rally opponents to the plan.  
 
Although his aides said Sarkozy decided to postpone the plan because of the financial 
crisis, the delay until after the election comes because he did not want to give the Left 
a target during the European campaign. 
 
 

000 
 

 
Collected by Chairul Anwar, Bandung, Indonesia. 
E-mail address : chairulanwar49@operamail.com, uyungchairul@plasa.com. 

 


