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1. EU launches action against Slovakia over postal monopoly laws 

06.18.08, 7:10 AM ET 
 
BRUSSELS (Thomson Financial) - The European Commission said it has launched legal 
proceedings against Slovakia over its laws, which allegedly extend the monopoly of its 
incumbent postal operator and so may infringe the European Union's antitrust laws on 
abuse of a dominant market position. 
 
The amendments in question extend the monopoly of Slovenska Posta to the delivery of 
so-called 'hybrid mail' services -- where invoices are electronically transferred from the 
sender to the postal service operator who then prints, envelopes, sorts and delivers the 
postal items, the commission said. 
 
'This activity was open to competition before the amendments. The Commission alleges 
as a consequence, postal operators which had entered this market are now prevented by 
law from continuing their activity, and their commercial viability is at risk,' it said in a 
statement. 
 
The commission said it has informed Slovakia that it might adopt interim measures to 
require the new provisions to be suspended so as to prevent 'serious and irreparable harm 
'to competition.  
 
The commission's request takes the form of a 'letter of formal notice', the first step in 
infringement proceedings. The Slovakian government now has two weeks to provide 
observations on the interim measures and one month to reply to the commission's general 
assessment.  
 
Depending on the response, the commission may require the law to be amended to 
remove the new restrictions.  



 
EU competition commissioner Neelie Kroes said: 'An activity which had been 
successfully liberalised should not be re-monopolised to the benefit of the incumbent 
operator.' 
 
'Cost-effective and efficient postal services are key to EU consumers and businesses and 
their operation should not be undermined by illegal state measures'.  
 
In Slovakia, the delivery of hybrid mail items was open to competition and several 
private companies were active on that market, the commission said. However, on Feb 15, 
the government adopted an amendment to its postal law, reserving the delivery of hybrid 
mail to Slovenska Posta.  
 
'Slovenska Posta's delivery of hybrid mail does not appear to include additional features 
such as 'track and trace' or 7 day a week delivery that were previously offered by private 
operators,' the EU executive said. 
 
The commission noted that the EU's highest court, the European Court of Justice, has 
previously ruled that the extension of a statutory monopoly into neighbouring but 
competitive markets breaks EU law.  
 
However, the court added that certain postal services may continue to be reserved for the 
universal service provider if such reservation is necessary for the maintenance of 
universal service, it said. 
 
'At this stage, there is no indication that the restriction of competition triggered by the 
amendment to the Slovak postal law is necessary for the provision of the universal postal 
service,' the commission said. 
 
simon.zekaria@thomsonreuters.com 
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2. 'Post offices across India to be interlinked soon' 

17 Jun, 2008, 2302 hrs IST, PTI 
 
 
CHANDIGARH: All the post offices across the country will be inter-linked in about a 
year's time, a senior postal department officer said here on Tuesday.  
 
"All the post offices in the country will be inter- connected within a year's time with 
which anyone can deposit or withdraw money from anywhere in the country from any of 
the post office," Punjab's Chief Postmaster General Prithvi Raj Kumar told reporters here.  
 



Soon, the Indian Post will also function as a full-fledged banking organisation, he said, 
adding postal department was also considering to rent out prime spaces it had at several 
places for retail and other business.  
 
Kumar said the postal department has also tied up with 'Kerala Spices Board' under 
which, one can place an order through the postal department for getting spices delivered 
at their doorsteps by post.  
 
Besides, the department had also tied up with Assam tea and Tirupati prasad so that one 
can get these materials through post, he added.  
 
Kumar said the department was also forging ties with telcos like BSNL, Reliance, 
Vodafone and Airtel to provide range of services and products like 'Retail post' and 'Bill 
Mail Service' verification of addresses and delivery of bills.  
 
The post offices already distributes coins of denomination rupee one and two on the 
behalf of RBI, he said adding that the department was also reaching out to universities 
and institutions for the sale of their prospectus and other material under 'Retail post.'  
 
About the Punjab postal circle, he said the Savings Bank Operations had been 
computerised in 232 post offices in Punjab and Union Territory Chandigarh.  
 
The Circle earned a revenue of Rs 72.66 crore under the Small Savings Scheme during 
the year 2007-08.  
 
To improve the efficiency, track and trace system for Speed Post articles was available in 
all the 17 Speed Post Centres on the National Network and 13 Speed Post Centres in 
Punjab to facilitate customers to know the position of their consignment.  
 
Other services introduced by the circle included booking of railway tickets, money 
exchange and postal life insurance.  
 
Kumar said the target of Punjab Circle in this fiscal has been put to the tune of Rs 75 
crore against Rs 32 crore achieved through various businesses last year.  
 
"At present our Expenses Coverage Ratio is 87 per cent and the 13 per cent deficit is 
proposed to be covered up by March 2009," he said adding that only two out of 22 circles 
in the country are cost effective and these are Haryana and Maharashtra.  
 
He said the Punjab Circle has a network of 3,907 post offices. Out of these 492 post 
offices are in urban areas and 3415 in rural.  
 
Besides, 17 franchisee outlets are also functioning in urban areas, he said adding that the 
retailing of mutual funds of UTI, Reliance, SBI involving an investment of Rs 4.77 crore 
was done through post offices in Punjab earning a commission of Rs 19 lakh. 
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3. E-mail Outpaces Postal Mail: DMA Report 

 
(Direct Newsline)—Marketers are using more Internet media in tandem with offline 
media formats, according to new market research report released by the Direct Marketing 
Association.  
 
 
The 126-page report, titled “The Integrated Marketing Media Mix,” found that marketers 
are using more e-mail and other digital media formats. E-mail is used by 79.1% of 
marketers surveyed, while postal direct mail is used by 75.4% of marketers.  
 
“Even as marketers are bringing more digital media into their integrated campaigns, 
traditional media remain a core component of the marketing mix,” Yoram Wurmser, 
DMA research manager and author of the report, said in statement.  
 
 
It appears more digital media is being added to the marketing mix, rather than old media 
being replaced. E-mail and mobile marketing are complementing—not replacing—direct 
mail, telephone, events and direct response broadcast advertising, according to Wurmser.  
 
Among those surveyed for the study, 75.8% said they are using more e-mail than three 
years ago, while 61.1% are using more video and 62.9% are doing more search engine 
marketing.  
 
 
The use of e-mail and other Internet media such a search engines, video advertising, 
mobile advertising and Web site banners and pop ups ads are expected to continue 
increasing, according to 81% of marketers surveyed.  
 
Offline media still accounts for a significant amount of revenues coming from marketing 
campaigns. Direct mail presently generates 29% of revenues from campaigns compared 
to e-mail, which generates 21.6% of revenues.  
 
 
Other findings indicate that telemarketing is more widely used for business-to-business 
than consumer targeted marketing, 42.7% vs. 29.3%. 
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4. Postal Zonal Pricing To Be Discussed 

 
16 June 2008 by Steve Lawson - © Hellmail.co.uk 
 
 
In just over a weeks time, the The IEA & Marketforce's 7th Annual Conference begins. 
Under the heading; "Modernisation, competition and the market: where next for the 
industry?" The conference promises to be an important event in terms of establishing the 
direction of UK mail provision in the future. 
 
It is now over two years since postal services in the UK adopted the EU Liberalisation 
plan, and it has been a difficult and challenging two years, not least of which is the 
distinct lack of choice for small business and ordinary consumers, industrial action at 
Royal Mail, and no clear direction for funding the universal service in the longer term. 
 
Zonal pricing, perhaps one of the most controversial subjects in mail reform, and which 
could potentially see an end to the 'one price anywhere' pricing system, forms part of a 
range of key areas up for discussion. Although Postcomm have made it clear that it would 
resist pricing changes that could undermine the USO, Royal Mail is keen to introduce 
measures that reflect the actual costs involved in collection and delivery to certain areas, 
and the subject is unlikely to go away.  
 
Speakers at the event include: 
 
Adam Crozier - Chief Executive Officer, Royal Mail Group 
Guy Buswell - Chief Executive Officer, Business Post Group 
Nigel Stapleton - Chairman, Postcomm 
Nick Wells - Chief Executive Officer, TNT Post 
Marianne Treschow - Director General, PTS, Sweden 
James Greenbury - Deputy Chairman & Group Chief Executive Officer, DX Group 
John Hughes - Managing Director, Regional Mail Services 
 
Key areas of discussion include:  
 
 
* How can your company evolve a successful strategy in the face of market changes? 
 
* How is the market evolving and how can you grow market share in new spheres? 
 
* Regulatory developments: where is regulation going, how will it affect you and what 
can you do to maximise your opportunities? 
 
* What is in the future for Zonal Pricing and the USO, and how should you react to 
changes? 
 
* How can your company successfully adapt to the changing demands of customers? 



 
* How can new technologies enhance your business model, and how do you choose 
which will add most value? 
 
 
The conference begins on the 25th June 2008 at The Café Royal, London. 
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5. Fuel price costs are in the post 

5:00AM Tuesday June 17, 2008 
 
WASHINGTON - Every time the price of petrol goes up a penny it costs the United 
States Postal Service US$8 million ($10.6 million). 
 
"We are definitely feeling the pressure," Deputy Postmaster General Patrick Donahoe 
said. 
 
Transport cost the post office US$6.5 billion in 2007 - US$500 million more than the 
year before. 
 
Highway transport of mail cost the post office US$3.1 billion last year, up 5.8 per cent 
from the year before. 
 
It operates the largest civilian fleet in the country - 215,000 vehicles - and also faces 
rising costs for fuel from its contract carriers including truckers and airlines. 
 
The price of sending a letter went up a penny to US42c in May. Another price rise is 
expected next May, but postage increases are legally limited to the rate of inflation. 
 
That limit does not seem to apply to fuel costs which now top US$4-a-gallon (3.8 litres) 
nationwide. 
 
One advantage the post office has is the ability to buy in bulk, so it can get petrol and 
diesel fuel at a discount. 
 
Another step is simply packing the mail more tightly. If you can cram mail that used to 
go into four trucks into three, that's one truck that's not burning diesel fuel, Donahoe 
explained. 
 
Likewise for airplanes, where more tightly-packed mail can take up less cargo space in 
airline holds or on contract carriers such as FedEx or UPS. The cost of air transport of 
mail jumped 7.9 per cent to US$3 billion last year, at least partly due to rising fuel costs. 
 



Of the many trucks and cars the agency owns, about 190,000 are those delivery vehicles 
that roam through American neighbourhoods. 
 
Donahoe said the post office is introducing GPS technology to streamline delivery routes. 
 
They expect a saving of about 7 per cent, not just in fuel costs but also in time spent 
delivering the mail. 
 
Sometimes the old methods can be brought back. Some letter carriers can walk or take a 
bus from the post office to their route rather than driving. 
 
In some warm-weather areas such as Florida, Texas and California, consideration is being 
given to starting bicycle routes. Hydrogen-fuelled vehicles are also under consideration, 
Donahoe said. Hybrid vehicles can save fuel, but they may not be best for the Postal 
Service, because the agency tends to keep its vehicles for a long time. 
 
While hybrids save on fuel, batteries have to be replaced, and that can be expensive, he 
said. 
 
STAMP DUTY  
 
Counting costs: 
* Each US1c rise in the fuel price costs the Postal Service US$8m. 
* Transport costs up US$500m in 2006-07. 
* Highway transport up 5.8 per cent. 
* Air transport up 7.9 per cent. 
 
Cutting costs: 
* Postage increases. 
* Buying bulk. 
* Tighter packing. 
* Streamlining routes. 
* Walking, bikes or using the bus. 
* Hydrogen-fuelled vehicles.  
 

- AP 
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6. Postal Service Mulling Alternative Fuel Choices 

 
Posted: June 16, 2008 06:57 PM  
 
Kellene Stockwell 
 



 
High gas prices aren't just taking a toll on your pocketbook, it's costing the Postal Service 
a pretty penny as well. 
 
Every time gas goes up a cent, the Postal Service dishes out $8 million more on fuel. So 
how do they cut back locally? "We constantly evaluate our carriers' routes and make sure 
that they're efficient, streamline them saving as much fuel as possible," says Postal 
Service spokeswoman Tina Maximoff.  
 
Just last year the Postal Service spent $6.5 billion to fuel its fleet which includes 219,000 
vehicles nationwide.  
 
That's $500 million more than they paid the previous year in order to fuel what's known 
as the largest civilian fleet in the country.  
 
The Postal Service also has an easier time raising the cost of stamps, but they can never 
raise it more than the rate of inflation which is why they're looking at alternative ways of 
powering their vehicles. "We're testing alternative fuel methods and using ethanol 
hydrogen, compressed natural gas and we're using those kinds of things."  
 
Right now, the Postal Service has 43,000 vehicles using alternative fuels. 
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Collected by Chairul Anwar, Bandung, Indonesia. 
E-mail address : chairulanwar49@operamail.com, uyungchairul@plasa.com. 
 


