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1. U.S. Postal Service strikes last-mile delivery deal with DHL 

Washington Business Journal - by Barton Eckert Contributing Writer 
 
The U.S. Postal Service will provide more last-mile services for DHL Express. 
 
The deal between the two services leverages an existing agreement to give the USPS 
exclusive delivery services to deliver more of DHL's packages the last mile to 
customers in certain U.S. locations. 
 
The Postal Service has provided last-mile delivery for DHL in more than 20,000 ZIP 
Codes nationwide since 2003 through its Parcel Select service. This expansion makes 
USPS the exclusive provider of delivery service to DHL for another 3,600 of the 
nation's 46,000 ZIP Codes through use of Priority Mail and Parcel Select service. 
 
"This new volume is a natural extension of the delivery service we already provide to 
DHL and further recognizes the inherent value of the delivery reach of the Postal 
Service," said Jim Cochrane, acting vice president of ground packages for the Postal 
Service. "Last-mile delivery remains a fundamental strength of the Postal Service." 
 
On Wednesday, Atlanta-based United Parcel Service Inc., (NYSE: UPS) said it is 
working on an agreement to provide air transportation for all of Deutsche Post's DHL 
express, deferred and international package volume within the U.S. UPS also would 
provide air lift for DHL packages between the U.S., Canada and Mexico, and in the 
process could gain $1 billion in revenue annually. 
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2. Labour provides some balance at the Rutgers conference on postal 

economics 

  
05/30/2008 
 
At a special session for Labour at the recent Rutgers sponsored conference taking 
place in Portugal on Postal and Delivery Economics, three union presenters tried to 
add some balance to the proceedings by giving the view of labour on liberalisation 
and deregulation in the postal industry. Billy Hayes from the CWU, UK, presented a 
paper that showed what has happened to the UK mail market and in particular to the 
problems Royal Mail now have in remaining a viable provider of the Universal Postal 
Service since the UK postal market had been liberalised. Billy told the conference that 
in the current review of Royal Mail it had been shown that liberalisation had been of 
no benefit to small and medium sized business and ordinary consumers, it had only 
been to the advantage of large companies. Geoff Bickerton of the Canadian union, 
CUPW, told the conference that the majority of stakeholders in Canada and the 
United Sates did not favour a deregulation of the postal service which was being 
promoted by big business and the potential competitors. He said that the response to 
his research had been that stakeholders were saying, "if it isn't broken don't try and fix 
it!" Jim Sauber and John Baldwin in their paper argued that the failure to resolve the 
issue of historical pension liabilities was putting an unjustified burden onto the 
operating costs of the postal operators. They said that previous failures to properly 
fund pension pans now meant that postal operators now had huge liabilities that 
threatened the reform of the postal market and the ongoing viability of the universal 
service. 
 
The papers presented on behalf of labour and the other presentations can be found at; 
http://www.crri.rutgers.edu/references/post/index.html 
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SpatialNews.com Press Release 

3. DMTI Spatial’s Platinum Postal Suite™ Drives 40% Increase in New 

Business Revenue 

 
Markham, ON – DMTI Spatial (DMTI), a leading provider of enterprise location 
intelligence solutions, is demonstrating the value of their Platinum Postal Suite (PPS), 
the next generation of Canadian postal geography, through a case study that highlights 
the dramatic increase in new business revenue experienced by client Artistic Minds 
(AMi). Artistic Minds is a leading marketing analytics firm specializing in mailing 
campaigns. 
 
Through the use of Platinum Postal Suite, AMi has realized several positive 
outcomes. With precision geographic content, client trade zones are now aligned with 
6-digit postal code boundaries, providing far more precise target marketing than 
traditional methods. This has enabled AMi to expand their scope of new business with 
analytic services by 40%, now the fastest growing part of AMi’s business. A key 
performance metric, turnaround of information to clients is now 5 times faster. In one 



recent campaign, coupon redemption rates went from 3.5% to 6% for a key national 
client, demonstrating a 71% improvement. 
 
“With Platinum Postal Suite, we can provide the precise postal code distribution our 
clients are seeking and significantly improve the ROI on their direct marketing 
programs. Now they are turning to us for marketing analytic services, a significant 
growth area for our business,” said Kevin Feltmate, Director of Advancement, Artistic 
Minds. 
 
“The success Artistic Minds has experienced with Platinum Postal Suite emphasizes 
the value that our software can bring to direct marketing campaigns. Having the 
ability to penetrate a trade zone precisely enables companies to target their programs, 
optimize the ROI of their mailing plans and improve their time to market,” explained 
John Sorrell, VP & GM Mapping Solutions at DMTI Spatial. 
 
To read the AMi Case Study: http://www.dmtispatial.com/DocumentRequest.aspx For 
more information about Platinum Postal Suite: 
http://www.dmtispatial.com/postal/index.html 
 
About DMTI Spatial 
DMTI Spatial has been providing industry leading enterprise location intelligence 
solutions for more than a decade to Global 2000 companies and government agencies. 
DMTI’s world-class Location Hub™ platform uniquely identifies, validates and 
maintains a universe of location-based data. DMTI Spatial is the creator of market 
leading Mapping Solutions and maintains the gold standard for GIS location-based 
data in Canada. 
 
For more information about DMTI Spatial: 
John Sorrell 
VP & GM, Mapping Solutions 
Director of Marketing (acting) 
Toll Free: 1-877-477-3684 x2005 
info@dmtispatial.com 
www.dmtispatial.com 
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